Building Better Collections: Demand-Driven Acquisition as a Strategy for Monographic Collection Building
In the last few years, many libraries in the U.S. and internationally have embraced demand-driven acquisition (DDA) as a means of providing access to e-books. For the most part, libraries have considered this model as supplemental to traditional collection building, and have used it accordingly: they have used it just for e-books and they have committed relatively small portions of their budgets. But DDA has the potential to be used on a much larger scale. This presentation will explore how to integrate print books (still the bulk of those published) into DDA and will discuss the implications for libraries, publishers, book vendors, and scholars of this radical shift. 
